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495 EXPRESS LANES 

EDUCATION & MARKETING 

MARCH 14, 2012 

 

 

 

 
JENNIFER D. AUMENT 
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HOT to Express  
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495 Express Lanes 

» Springfield to Dulles 

Toll Road 

» Dynamic tolling 

» Faster, more 

predictable trips 

» Carpools, buses free 

» E-ZPass or E-ZPass 

FLEX required 

» Complete late 2012 
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Research-Driven Program 

» 5 years 

» Focus groups 

» In-depth interviews 

» Bi-annual surveys 

» More than 750 

community-based 

events 
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View of Express Lanes October 2011 
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Program 

Overview  
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Timeline 

Mar Apr May June July Aug Sep Oct Nov Dec Jan Feb Mar 

Paid Advertising – print, online, radio 

E-ZPass Early Adopter Procrastination  Toll Incentives 

Tysons Takeover 

Employer Program 

Social Media – Facebook, Twitter 

Media Outreach & Special Events 

Targeted User Group Communications & Outreach 

Periodic Stakeholder/Elected Updates 

Rapid Response 
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Break-Through Creative 
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Customer-Friendly Tools  
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Creative Strategies 
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Destination Based 
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Empowering Partners 
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Extensive Ground Game 
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Measuring Success 
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Customer Engagement & E-ZPass* Targets 

Interaction Target 

Interaction - Goal 

E-ZPass Target 

E-ZPass - Goal 

*Incremental,  
net new transponders 
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Conclusion 

» Robust, measurable program in place to ensure all 

customers are informed, equipped and prepared for 

safe travel on Express Lanes 

» Close coordination underway with VDOT, DRPT  

and other project partners 

» Convenient access to E-ZPass critical to success 
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Stay Connected 

495ExpressLanes.com 

info@expresslanes.com 

Facebook.com/495Express 

@495expresslanes 
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